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Dow jonesing for a
makeover, critics
contend
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Sacdging Index no longer
reflects what's going on in
the market, some say,
Feplacements? Google it, to
start.
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Drowrrweard price spiral sll
actually boostthe cost of
capital for most companies.
CFOS, take note.
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The latest bailout at AlG
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the president will deal with
Wall Street.
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Mo corporate defaults. Big
deht offerings. Percaolating
P issuance. Things may be
looking up in the capital
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Investor relations could mean
more to your stock price than you
think. Like 25% more.

By Jeff Hash
September 13, 2007 12:51 PMET

host institutional investars believe investaor relations, done well ar poorly, may
account far as much as a 25% swing in a company's stock price, a new
study has found.

Eighty-two percent of U 5. buy-side investors said that IR affects a
company's valuation, according to an analysis recently conducted by Rivel
Research Group, a marketing research firm in YWestport, Conn. Furthermaore,
these investars judged that the impact of "superb” IR was a median 10%
premium in a company's stock price, while "poor” IR resulted in a median
discount of 19%.

The research firm conducted interviews with a random sample of 243
investars from mutual funds, pension funds and insurance companies.

The study found that "superb” IR includes building management
credibility—the Mo, 1 catalyst of investment decisions—by setting financial
goals, explaining them clearly to investars, and then achieving them. Indeed,
investars are increasingly relying on IR pros to explain the company's
strategic plan, the study discovered, with B9% of investars saying they rely
on a company's IR department when making an investment decision, up fram
475% two years ago.

Amaong other things, the study found that "poor” IR included failing to
articulate a simple and effective financial plan to investars. "With some
campanies, their messages to investors are all over the place,” said Brian
Fivel, the research firm's president. "lt's too much information. An IR team
needs to develop unique, carefully crafted and targeted messages that help
investars differentiate its company from all the others out there.”

heamwhile, the study found that 83% of investars said that they discover new
campanies as investment ideas through the media, up eight percentage
paints from 2005,

Write to the editors at fw_editor@financialweek.com.
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What's next for
corporate benefits?
Find out at this new
website from the
Crain Financial
Group
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